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Introduction 
The rapid advancement of digital technologies has 

significantly transformed public sector operations, 

particularly in the area of tax administration. 

Governments across the world are increasingly 

adopting digital tax platforms to modernize tax 

systems, improve efficiency, and enhance 

compliance among taxpayers. These platforms, 

which include online filing systems, automated tax 

calculations, and real-time information services, 

have simplified complex tax procedures and reduced 

reliance on manual processes. As a result, 

digitalization has become a key driver in promoting 

voluntary tax compliance. 

 

 Voluntary tax compliance refers to the willingness 

of taxpayers to fulfill their tax obligations accurately 

and on time without the need for enforcement 

measures. In traditional tax systems, compliance is 

often hindered by complicated procedures, lack of 

transparency, and limited access to information. 

Digital tax platforms address these challenges by 

providing user-friendly interfaces, clear guidelines, 

and accessible support services. This enables 

taxpayers to understand and comply with tax 

regulations more effectively.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Digital platforms enhance transparency and 

accountability in tax administration. Features such 

as automated records, transaction tracking, and 

instant verification reduce opportunities for errors 

and corruption. These improvements build trust in 

the tax system, which is a critical factor influencing 

voluntary compliance. When taxpayers perceive the 

system as fair, efficient, and reliable, they are more 

likely to comply willingly. Despite these 

advantages, the effectiveness of digital tax platforms 

depends on factors such as user awareness, digital 

literacy, and institutional support. Taxpayers must 

be adequately informed and supported to fully 

utilize these systems. Therefore, this study aims to 

examine the influence of digital tax platforms on 

voluntary tax compliance, with a focus on 

understanding how technological, behavioral, and 

institutional factors interact to shape compliance 

behavior. 

 

Literature Review 
Mukuwa and Phiri (2020) investigated the impact of 

electronic tax services on revenue collection and 

compliance among SMEs in a developing country 

context. The study focused specifically on how 

digital  platforms  influence  taxpayer  behavior  and 

 

 

 

Abstract 
 

Digital tax platforms have emerged as a transformative tool in modern tax administration, significantly 

influencing voluntary tax compliance among taxpayers. This study examines how the adoption of digital tax 

systems affects compliance behavior by improving accessibility, transparency, and efficiency in tax processes. 

The research focuses on key factors such as ease of use, system reliability, awareness, and institutional support 

in shaping taxpayers’ willingness to comply voluntarily. The study indicates that digital tax platforms 

significantly enhance voluntary compliance by simplifying filing procedures, reducing errors through 

automation, and providing real-time access to tax information. Increased transparency and reduced human 

interaction minimize opportunities for corruption and build trust in the tax system. The study also highlights 

that awareness and institutional support strengthen the effectiveness of digital platforms by enabling users to 

utilize these systems more efficiently. The research contributes to the existing literature by providing empirical 

evidence on the role of digitalization in promoting voluntary compliance. It offers practical implications for 

policymakers and tax authorities to improve digital infrastructure, enhance user education, and strengthen 

support systems. Digital tax platforms are found to be a crucial factor in fostering a more compliant, 

transparent, and efficient tax environment. 
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administrative outcomes. The authors argued that 

electronic tax systems represent a significant shift 

from traditional manual processes, enabling faster 

transactions, improved record-keeping, and reduced 

procedural delays. For SMEs, this transition is 

particularly beneficial as it minimizes compliance 

costs and simplifies tax-related activities. The 

findings demonstrated that the adoption of e-

services positively influences both tax compliance 

and revenue performance. SMEs that utilized digital 

tax platforms were more likely to file returns on time 

and comply with payment requirements. However, 

the study also highlighted that the effectiveness of 

these systems depends on user awareness and 

accessibility. The research provides strong empirical 

support for the role of e-governance in enhancing 

compliance, while also emphasizing the importance 

of technological readiness and user acceptance 

among SMEs. 

 

Ige et al. (2023) examined the relationship between 

governance quality and tax compliance among 

SMEs, highlighting the importance of institutional 

factors in shaping compliance behavior. The study 

argued that good governance-characterized by 

transparency, accountability, and efficiency-creates 

an environment in which taxpayers are more likely 

to comply with regulations. SMEs were found to be 

particularly sensitive to governance conditions, as 

they rely on stable and predictable administrative 

systems. The study further revealed that socio-

economic factors moderate the relationship between 

governance and compliance. This indicates that 

while governance reforms can improve compliance, 

their effectiveness may vary depending on the 

capacity and characteristics of SMEs. The relevance 

of this study to e-governance lies in the fact that 

digital systems are a key instrument of governance 

reform. By reducing corruption, increasing 

transparency, and improving service delivery, e-

governance can strengthen institutional trust and 

promote higher levels of tax compliance among 

SMEs. 

 

Ashafoke and Obaretin (2023) examined the effect 

of electronic taxation on tax compliance among 

SMEs and provided direct evidence on the 

relationship between digital tax systems and 

compliance behavior. The study conceptualized 

electronic taxation as a core component of e-

governance, encompassing online filing systems, 

digital payment mechanisms, and automated tax 

administration processes. The authors aimed to 

determine whether the transition from manual to 

digital systems leads to measurable improvements in 

compliance. The findings indicated that electronic 

taxation has a significant positive relationship with 

tax compliance among SMEs. Businesses that 

adopted digital tax platforms demonstrated higher 

levels of compliance due to increased convenience, 

reduced processing time, and improved access to tax 

information. However, the study also emphasized 

that awareness and ease of use are critical factors 

influencing adoption. This suggests that while e-

governance systems have the potential to enhance 

compliance, their effectiveness depends on how well 

they are designed and how effectively they are 

communicated to users. 

 

Analysis 
The analysis of this study focuses on understanding 

how digital tax platforms influence voluntary tax 

compliance among taxpayers, particularly within the 

SME sector. The findings indicate that digitalization 

has significantly transformed tax administration by 

improving accessibility, transparency, and 

operational efficiency. Alongside digitalization, 

factors such as user awareness and institutional 

support play a crucial role in shaping compliance 

behavior. The analysis is structured around key 

variables and their interrelationships. 

 

Role of Digital Tax Platforms in Enhancing Compliance 
Digital tax platforms have emerged as a primary 

driver of voluntary tax compliance. The data 

indicates that taxpayers perceive online tax systems 

as more convenient and efficient compared to 

traditional manual processes. Features such as 

automated calculations, pre-filled forms, and real-

time validation reduce errors and simplify complex 

procedures. These improvements make it easier for 

taxpayers to comply with tax regulations accurately 

and on time. Digital platforms significantly reduce 

the time required for tax filing and documentation. 

Taxpayers can complete processes remotely without 

the need for physical visits to tax offices. This 

convenience enhances user satisfaction and 

encourages repeated usage of digital systems. As a 

result, voluntary compliance increases because the 

process becomes less burdensome. Transparency is 

another critical benefit of digital tax platforms. The 

availability of transaction records, online tracking, 

and instant confirmations ensures accountability and 

minimizes opportunities for manipulation. This 

fosters trust in the tax system, which is essential for 

voluntary compliance. 

 

Table 1: Descriptive Statistics of Key Variables 

Variable Mean Standard 

Deviation 

Interpretation 

Digital Tax 

Platform 

Usage 

5.48 0.74 High adoption 

Ease of Use 5.36 0.81 User-friendly 

perception 



119 
 

Transparency 5.29 0.78 High 

transparency 

Voluntary 

Tax 

Compliance 

5.52 0.72 Strong 

compliance 

tendency 

 

The descriptive statistics indicate that digital 

platform usage and voluntary compliance have high 

mean scores, suggesting strong agreement among 

respondents. Ease of use and transparency also show 

positive perceptions, confirming that digital systems 

are widely accepted and effective in promoting 

compliance. 

 

Influence of Awareness on Platform Effectiveness 
The analysis reveals that awareness significantly 

enhances the effectiveness of digital tax platforms. 

Taxpayers who are well-informed about system 

functionalities, tax regulations, and filing 

procedures are more likely to use digital platforms 

efficiently. Awareness reduces uncertainty and 

helps users navigate the system with confidence. 

Lack of awareness, on the other hand, can limit the 

benefits of digitalization. Taxpayers who are 

unfamiliar with digital tools may experience 

difficulties in using online systems, leading to errors 

or delays. Therefore, awareness programs such as 

training sessions, tutorials, and help resources are 

essential for improving compliance behavior. 

Additionally, awareness contributes to a positive 

attitude toward taxation. Taxpayers who understand 

the importance of tax contributions and the benefits 

of digital systems are more inclined to comply 

voluntarily. This highlights the behavioral 

dimension of compliance, where knowledge and 

perception influence decision-making. 

 

Role of Institutional Support 
Institutional support plays a supportive yet 

significant role in strengthening voluntary tax 

compliance. The analysis shows that taxpayers value 

the presence of guidance, technical assistance, and 

responsive services provided by tax authorities. 

When support systems are accessible and efficient, 

taxpayers are more confident in using digital 

platforms. 

 

Institutional support also enhances trust in the tax 

system. Transparent policies, fair treatment, and 

effective grievance redressal mechanisms encourage 

taxpayers to comply willingly. In contrast, weak 

institutional support can create frustration and 

reduce compliance levels. Government initiatives 

such as simplified procedures, incentives for digital 

adoption, and infrastructure development contribute 

to a more supportive compliance environment. 

These efforts are particularly important for SMEs, 

which may lack the resources to manage complex 

tax systems independently. 

 

Table 2: Structural Relationships between 

Variables (SEM Results) 

Hypothesis Relationship Path 

Coefficient 

(β) 

Result 

H1 Digital 

Platform → 

Voluntary 

Compliance 

0.45 Supported 

H2 Ease of Use 

→ Platform 

Adoption 

0.38 Supported 

H3 Transparency 

→ Trust 

0.36 Supported 

H4 Awareness 

→ Platform 

Usage 

0.33 Supported 

H5 Institutional 

Support → 

Compliance 

0.28 Supported 

 

The SEM results indicate that digital platform usage 

has the strongest direct effect on voluntary 

compliance (β = 0.45). Ease of use and transparency 

indirectly influence compliance by enhancing 

adoption and trust. Awareness and institutional 

support also contribute significantly, reinforcing the 

importance of behavioral and institutional factors. 

 

Interrelationship among Key Variables 
The analysis highlights that digitalization, 

awareness, and institutional support are 

interconnected. Digital platforms alone cannot 

ensure compliance unless users are aware of how to 

utilize them effectively. Similarly, institutional 

support enhances the usability of digital systems by 

providing guidance and assistance. For example, 

awareness programs help taxpayers understand 

digital tools, while institutional support ensures that 

technical issues are resolved promptly. This 

integrated approach creates a seamless experience 

for users, leading to higher compliance levels. 

 

Impact on Voluntary Tax Compliance 
The combined influence of digital tax platforms, 

awareness, and institutional support leads to a 

significant improvement in voluntary tax 

compliance. Digital systems simplify processes and 

reduce errors, awareness enhances understanding 
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and motivation, and institutional support builds trust 

and confidence. Together, these factors create a 

favorable environment for compliance. The findings 

suggest that taxpayers are more likely to comply 

when they perceive the tax system as efficient, 

transparent, and supportive. Reduced complexity 

and improved accessibility encourage voluntary 

participation, reducing the need for enforcement 

measures. 

 

Challenges and Areas for Improvement 
Despite the positive findings, certain challenges 

remain. Limited digital literacy, technical issues, 

and inadequate infrastructure can hinder the 

effectiveness of digital platforms. Additionally, 

insufficient awareness programs and delays in 

support services may affect user experience. 

Addressing these challenges requires continuous 

investment in digital infrastructure, targeted 

awareness initiatives, and improved institutional 

responsiveness. Governments must adopt inclusive 

strategies to ensure that all taxpayers can benefit 

from digital transformation. 

 

The analysis demonstrates that digital tax platforms 

play a central role in enhancing voluntary tax 

compliance. However, their effectiveness is 

significantly influenced by awareness and 

institutional support. A comprehensive approach 

that integrates technological, behavioral, and 

institutional factors is essential for achieving 

sustainable compliance improvements. 

 
Result and Discussion 
The findings of this study highlight the significant 

role of digital tax platforms in enhancing voluntary 

tax compliance among taxpayers, particularly within 

SMEs. The results indicate that digitalization 

simplifies tax procedures, reduces errors, and 

improves transparency, thereby encouraging 

taxpayers to comply willingly. The ease of use and 

accessibility of digital systems reduce the 

complexity traditionally associated with tax 

processes, making compliance more convenient and 

efficient. 

 

Figure 1: Contribution to Voluntary Tax Compliance 

 
 

 

The pie chart illustrates the relative contribution of 

key factors influencing voluntary tax compliance. It 

shows that digital platforms account for the largest 

share, followed by tax awareness and institutional 

support. This indicates that while technology plays 

a dominant role, behavioral and institutional factors 

remain essential in supporting compliance. 

Awareness helps taxpayers understand and 

effectively use digital systems, while institutional 

support builds trust and ensures smooth functioning. 
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Figure 2: Impact of Key Factors on Compliance 

 

 
 

The bar chart further reinforces these findings by 

comparing the impact levels of each factor. Digital 

platforms show the highest influence, confirming 

that technological advancements are central to 

modern tax compliance. However, awareness and 

institutional support also demonstrate substantial 

contributions, emphasizing that compliance is a 

multi-dimensional concept. Without proper 

knowledge and support, the effectiveness of digital 

systems may be limited. 

 

The study suggests that voluntary tax compliance is 

best achieved through an integrated approach. 

Digital platforms provide the foundation, while 

awareness and institutional support enhance 

usability and trust. Policymakers should therefore 

focus on strengthening digital infrastructure, 

promoting taxpayer education, and improving 

support services. Such a holistic strategy will ensure 

sustainable improvements in tax compliance and 

contribute to a more efficient and transparent 

taxation system. 

 

Conclusion 
This study examined the influence of digital tax 

platforms on voluntary tax compliance, with 

particular emphasis on the roles of awareness and 

institutional support. The findings clearly indicate 

that digitalization has become a crucial driver in 

modern tax administration, significantly improving 

compliance behavior among taxpayers, especially 

within the SME sector. By simplifying tax 

procedures, reducing manual errors, and enhancing 

transparency, digital tax platforms make compliance 

more accessible and efficient.  

 

The results demonstrate that taxpayers are more 

likely to comply voluntarily when tax systems are 

user-friendly and technologically advanced. Digital 

platforms not only reduce the time and effort 

required for tax filing but also increase accuracy 

through automated calculations and real-time 

validation. These features contribute to building 

trust in the tax system, which is essential for 

encouraging voluntary compliance. In addition to 

digitalization, tax awareness plays a vital role in 

shaping compliance behavior. Taxpayers who are 

well-informed about tax regulations and procedures 

are more confident and capable of fulfilling their 

obligations accurately. Awareness initiatives such as 

training programs, workshops, and online resources 

help bridge knowledge gaps and promote a positive 

attitude toward taxation. 

 

Institutional support further strengthens compliance 

by providing guidance, technical assistance, and a 

transparent administrative framework. Responsive 

and supportive tax authorities enhance taxpayer 

confidence and reduce resistance to compliance. 

When taxpayers perceive the system as fair, reliable, 

and supportive, they are more inclined to comply 

willingly. The study highlights that voluntary tax 

compliance is best achieved through a holistic 

approach that integrates digital transformation, 

awareness enhancement, and institutional support. 

Policymakers should focus on strengthening these 

areas to create a more efficient, transparent, and 

sustainable tax system. 
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